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Russia has many opportunities for business
– conditions are active, busy, profitable and
dynamic.

Cannot miss russia
This special guide not only provides the latest Russian
market intelligence applicable to the retail sector but
also first-hand experience and practical guidance.
Over the past decade, we have succeeded in our
mission to create a thriving shopping centre format.

Whilst leadership is important when expanding
abroad, any uncertainties are weighed up against
market potential. With a significant and growing
middle class, Russia is an opportunity not to be
missed.
I hope you find the guide useful.

The presence of world-famous
brands, a large choice of
restaurants, and a wide variety
of leisure and entertainment
spaces, including play areas
and cinemas, make our
shopping centres unbeatable
in terms of footfall and brand
awareness.

Armin Michaely,
General Director, IKEA Centres
Russia

But that’s only the beginning!
Over the coming years, we
will develop our business in
Russia by investing time and
resources in the expansion
continuing to delight our
customers in the process.

“Russia is one of the most important strategic
markets for the IKEA Group.”
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Russia Facts

Retail
hotspot
The Russian retail market’s annual turnover of
€522 billion (2014 figures) makes it a leader
among European markets and one of the most
exciting players worldwide (comparing to €408
billion in Germany or €397 billion in UK).
Russia has experienced an explosion in demand for
fashion, with both men and women increasing their
expenditures for related items. The primary factors
behind that have been higher disposable incomes and
a growing number of retail stores catering to various
tastes and trends.
In addition, the seasonal nature of the Russian climate
means everyone has three wardrobes: one for winter,
one for spring-autumn and one for summer.

The retail spending share of total
private spending in Russia is more
than 60%, which remains the highest
in Europe.
58% buy clothes and footwear,
accessories, jewerly, household goods
in large shopping centres.
Clothing consumer
expenditure has increased
215% over the past 10 years.

146 million population
15 cities with population over
1 million
€522 billion retail turnover
+37% retail turnover
over 5 years
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Meet the modern
russians
Consumers in Russia are a new breed of shopper.
They remember the past, have resources and passion
for buying and are quickly trying to embrace a
technological revolution. Having a lot in common with
Europeans, Russian consumers have four attributes
that are driving their retail spending behaviors.

Kids in focus
Following decades of demographic crises, Russia
is finally seeing a baby boom, as the reaching the
highest birth rate for 20 years at 13.4 per 1,000
inhabitants (2012). Couples with children make
up the largest household profile in the country,
by 2016 predicted to reach 14.8 million of such
homes. Besides, modern Russian parents are eager
to invest in their kids, spending more for better
education, higher quality clothing and food, toys and
entertainment.

Healthy is trendy
Goods labelled as “natural” are increasingly popular
due to the health and wellness trend, around 60%
of urban residents in Moscow and St. Petersburg are
happy to pay more for eco-friendly produce. Active
lifestyle dictates increasing demand for fitness,
outdoor activities related goods.
Healthy eating is a growing trend. This drives
popularity of vegetarian cuisine, use of fresh
vegetables and cereals. Russians are ready to spend
more on quality products.

More than dining
Most celebrations in Russia are traditionally
undertaken at the dining table, with the richness of
food on offer a traditional symbol of wellbeing.

30% of consumers come to the
shopping center for food and
beverage.
81% want access to a physical store
before making a purchase.

And this dining table becomes “out of home” more and
more often, as eating out has become more common.
People are willing to be entertained and eat out with
spending more. Russians are increasingly interested
in food from around the world. Italian, Japanese,
Mexican and North American food is already popular,
with the Panasian cuisine seeing an increasing rise
in popularity. Coffee shops are becoming the «home
away from home» or temporary offices for selfemployed.

Online or offline?
In Russia 25 million became online shoppers in 2014,
which equals 23% of adult population, reaching 3,4%
of retail turnover. But there are still psychological
barriers, such as possibility to return, need to touch
and see, trust to online retailers. Physical stores still
play a key role: 81% of consumers said it is important
to have an access to a physical store to touch and try
the product on before buying.
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retailers in russia:
play to win
Many retailers are considering Russia as a long-term
investment - the gains are set to be enormous for
early market entries.
The findings twice-annual CEEMEA Surveys that
compare 23 markets in the greater CEE region
(including Turkey) show that Russia is very important.
Since the beginning of 2015, 32 new international
brands have appeared in Russia, compared to 30
entrants in the first nine months of 2014; 66% of
these belong to the middle-price segment. The overall
number of new entrants on the market is 130 brands
since 2012.

Franchising practice in Russia
During the last few years the number of foreign
franchising agreements has grown by 40%. It is a
common practice for international chains to enter the
market with local partners. Main partners of foreign
fashion retailers in Russia are Jamilco, BNS Group and
Moneks Trading. Totally they have more than 1,100
stores across in Russia.

Some international brands that entered
Russia in 2014-2015

USA, consumer electronics

Magnolia Bakery
USA, bakery

Malo
Italy, clothing

crate&Barrel
USA, furniture

stella sport
Germany, sporting goods

Monki by H&M
Sweden, clothing

seiko
Japan, accessories

Forever 21
USA, clothing

Lichi
USA, footwear

Lefties
Spain, clothing

apple shop

32 international brands
entered Russia in 2015
130 international brands
entered Russia since 2012
40% growth of foreign
franchising agreements
9 new IKEA stores until 2025

iKEa retail in Russia
IKEA became a loved brand by the many Russians
with growing popularity reflected in positive sales and
visitation trends. In 2015 financial year, all 14 IKEA
stores in Russia showed 14.7% year-on-year sales
growth with almost 74 million visitors.
For IKEA, Russia is one of the high priority markets,
which is proved by the expansion plans - IKEA looks
at building at least nine new stores in Russia until
2025.
IKEA stores are and will stay strong anchors, providing
a unique offer for the MEGA guests, attracting stable
visitor flow from an impressively big catchment area.

international retail brands have had a
strong interest in the russian market for
the past 15 years
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34% of Russian consumers
constantly try out new brands

new brands
wanted
Russia is now the largest shopping centre market
in Europe at 18.8 million m2 of quality retail
space. In comparison France has 17.7 million m2
and the U.K. has 17.1 million m2 of retail space.
However, the density of these centres is still low
when compared to other European countries. Even
in Moscow despite the prevalence of retail in the
city, the ratio of retail space per 1,000 residents
is just 419 m2, much less than 700 m2 average in
Europe in 2014.
Russia has become Europe’s largest consumer market,
making it an incredibly exciting place to be.
With love of international brands, Russian consumers
are choosing to spend their money in the country’s
best shopping centre environments.
Italian, French and British retailers are highly active
on the Russian market. Amount of retailers expanding
into new markets is increasing, quite substantially.
As more retailers seek to expand into new markets,
shopping centers are playing an increasingly important
role. Global shopping center development is at an all
time high and is providing the opportunity for retailers
to enter new markets.

Retail space in Russia:
4.819 mln m2 in 2015
+24% over the last three years.
Russian market
entrants since 2011:
55% fashion, footwear,
accessories segment
21% restaurants and café
6% goods for children
6% furniture & interior

Main international franchise companies successfully
work on the Russian market: FIBA Group (Turkey),
Sharaf Group (UAE), Alshaya Group (UAE).
Prime rent units 100-200 m2, EUR per m2 per year

Moscow
Saint-Petersburg

Top European retailers on the Russian market by the number of stores

€ 1.367
€ 747

London

€ 4.257

Paris

€ 2.300

Berlin

€ 2.300

Prague

€ 1.320

Vienna

€ 1.380

138 brands
Calzedonia
Intimissimi
Geox
Motivi

70 brands
380
78
42
34

44 brands

53 brands

Etam

645

Mothercare

99

Yevs Rocher

270

Accessorize

69

L’Occitaine

173

LUSH

55

Lacoste

48

Early learning

DIM

47

centre

44

Marks & Spencer

36

INDITEX
MANGO
Springfield
Woman’s Secret
Camper

23 brands
850
84
69
67
64

adidas

850

METRO

84

Salamander

69

MediaMarkt

67

Takko

64
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Russia: open for
business

High quality human resources

Favorable tax conditions

The quality of staff in Russia remains one of the best
in the world and this is a major attraction for Western
companies.

In Russia, ROI for global companies has proven to be
one of the best in the world. In recent years there
have been significant movements both on improving
tax administration and reducing the aggregate fiscal
burden on employment income. There have been a
number of initiatives to improve the tax administration
and to ease taxpayer interaction with the authorities
around tax compliance.
In terms of tax rates for foreign corporations, Russia
is very competitive. Import duties are governed by
the World Trade Organisation, and are at 5%. The
maximum profit tax is 20% (compare to 33.7% in
United Kingdom in 2014, according to the World
Bank) and this has seen a number of businesses
experiencing great early gains in the country. The
average tax payable in Russia is 13% for an individual
on income, and 30% for non-residents. There is a VAT
rate of 18%. Corporation taxes are paid in advance
based on the profits from the previous quarter.
Currently, Russia has more than 80 double-tax
treaties in effect, including with Germany, France, UK,
the Netherlands, USA, China, Italy, and Spain.

Customs: clear and simple
Since 2012, the institution of Authorised Economic
Operators (AEO) has functioned in Russia. By
gaining AEO status, Russian legal entities can utilise
special, simplified procedures, such as releasing
some kinds of goods prior to the filing of customs
declarations, storage of goods at their own premises
before customs release (avoiding costs for temporary
storage services), etc. All this helps to make customs
procedures much clearer and more transparent.
In order to be imported or sold in Russia, many
products need to be certified according to the
technical regulations of the Customs Union. Customs
payments are calculated based on the customs value
of the goods, so the latter in many ways affects
the amount that will be payable on importation (or

More companies plan to hire new staff in Russia than
in any other CEEMEA market.
As a nation, Russia boasts a highly skilled workforce.
The majority of Russians are well educated and
well prepared for entering the world of work. Russia
has the most college-level or higher graduates, as
a percentage of population, in the world. As has
become common around the world, recruitment can
be outsourced to various experienced companies –
some of them are themselves global businesses.
exportation) of goods. Following the Code of Customs
Union, customs declarations presented to customs
authorities must be accompanied by the complete set
of supporting documentation – a description of goods,
the products and its packing.

Business transparency
Russia has been steadily improving its old reputation,
with continued support from the government.
Russia upgraded the Anti-Corruption Law and
strengthened its anti-corruption legislation to align it
with the best practices recognised on the international
level, such as the UK Bribery Act and the U.S. Foreign
Corrupt Practices Act. Russia also joined the OECD
Anti-Bribery Convention in 2012 and held the G20
Presidency in 2013, where fighting corruption was one
of three main issues on the agenda.
In IKEA Group we put high expectations on ourselves
to perform our business in an honest, open and
ethical way.
To support our co-workers in following the IKEA way
of doing business we developed a Code of Conduct
that clearly declares zero tolerance towards corruption
in any form. An integral part of all our contacts
with tenants or contractors is the anti-corruption
clause regulating strict observance of anti-corruption
legislation by both parties.

Unemployment figures are low, but competition for
good jobs remains high. Employees have the right to
4 weeks of annual leave, along with 19 days of public
holiday. Overtime should be paid double and must not
exceed 120 hours per year. Salaries in cities outside
Moscow and St. Petersburg can be up to 65% lower
than these two major areas of Russia. Competition for
good staff members is high, especially for Englishspeaking management positions – there is often a
premium paid for these higher skilled workers.

Dynamics of average salary, euro per month
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15 years of suCCess
in russia
IKEA Centres is IKEA Group’s global shopping centre
company – present in China, Europe and Russia owns
and operates 59 shopping centres and 4 retail parks
in 14 countries, totalling more than 3.2 million m2 of
GLA.
IKEA Centres Russia is the largest developer on the
Russian market. Our 14 MEGA branded
shopping centres are located in Russia’s 11
largest cities with more than 275 million visitors
annually. We offer a compelling retail environment,
deep understanding of the local market and
international business expertise. All this makes us
the natural partner for international brands looking to
enter and take advantage of Russia’s fast-developing
retail market.
Each centre comprises
circa 130.000 m2 with
approximately 200 stores
each, making MEGA
shopping centres Russia’s
market leading retail destinations. Having IKEA as
a unique anchor, MEGA centres are supported by
other high profile, market-leading anchors such as
Auchan, OBI, Leroy Merlin, M.Video, MediaMarkt and
Decathlon.

IKEA Centres Russia is the largest
developer on the Russian market

Typically MEGA shopping centre has more than 70%
foreign retailers including leading western brands
such as GAP, Banana Republic, Tommy Hilfiger,
Starbucks, Victoria’s Secret Beauty & Accessories,
Steve Madden, Zara, H&M, Marks & Spencer, Next,
Karen Millen, Accessorize and many more. IKEA
Centres Russia offers compelling retail environment,
deep understanding of local market and international
business expertise.

iKEA CENTRES RUSSiA
14 existing centres
2 million m 2 retail space
275 million visitors annually
800 brands
3,000 tenants

IKEA Centres
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mega - leading
brand in russia
New MEGA centres quickly become the focus for a
region – and there are 14 of them now across Russia.
This strong consumer focus is largely due to the high
brand recognition and recall throughout Russia and
beyond. Our marketing team reinforce key messages
about our scale and quality of offer through 6 large
seasonal advertising campaigns and more then 100
events per each MEGA centre.
Last year, with our advertisement we have made
1,8 billion contacts. Our name appeared on over
5,000 outdoor billboards, we aired 217 hours of TV
commercials, 83 hours of radio advertising and placed
365 pages of targeted print media. This all helps to
ensure that MEGA is the first name that springs to
mind when customers are looking to go shopping. For
the last 2 years Megas’ three integrated marketing
campaigns won Solal marketing awards.
MEGA has its own loyalty program with rapidly
growing number of cardholders (+50% over 3 years).

6 mln unique web site visitors
550 mln social media followers
1,8 bln advertising contacts
+20% footfall over 5 years
400,000 MEGACARD holders

MEGA enjoys 97% brand
awareness
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MEGA Nizhniy Novgorod

MEGA Kazan

MEGA Ekaterinburg

MEGA Ufa

Opened
2006

Opened
2005

Opened
2006

Opened
2011

GLA
107,900 m2

GLA
91,900 m2

GLA
102,000 m2

GLA
114,700 m2

Stores
155

Stores
147

Stores
145

Stores
187

Parking
6,800 spaces

Parking
5,570 spaces

Parking
5,800 spaces

Parking
6,600 spaces

Anchors
IKEA, Auchan, OBI

Anchors
IKEA, Bahetle, OBI

Anchors
IKEA, Auchan, OBI

Anchors
IKEA, Auchan, Leroy Merlin

Our portfolio
Big and expanding
Russia presents long term growth potential. As one of
the BRICS countries, Russia is forecast to be one of
the largest economies in Europe over the long term,
and globally one of the most attractive in terms of
retail and investment.
Despite the high level of shopping centre growth that
has happened over the past decade, many of the
Russian markets are still well below saturation levels.
Going forward we see a great interest not only
in Moscow and St.Petersburg, but in regional
opportunities too. Cities with population of 1 million,
or even of 500,000 are already on many international
retailers’ radar screens.

St. Petersburg
Nizhny
Novgorod

Perm
Ekaterinburg

Moscow

Kazan

Ufa

Tyumen

Chelyabinsk

Krasnoyarsk

Omsk

Samara

Voronezh

IKEA Centres Russia has already announced
expansion plans until 2025, which include construction
of 2 more centres in Moscow, one in St.Petersburg
and 6 centres in 1 million-plus cities creating more
exceptional spaces for the many people.

Novosibirsk

Volgograd
Rostov-on-Don
Krasnodar

MEGA Samara

MEGA Novosibirsk

MEGA Omsk

Opened
2011

Opened
2007

Opened
2009

GLA
104,400 m2

GLA
105,900 m2

GLA
127,100 m2

Stores
217

Stores
174

Stores
185

Parking
6,500 spaces

Parking
6,500 spaces

Parking
7,400 spaces

Anchors
IKEA, Auchan, Leroy Merlin

Anchors
IKEA, Auchan, Leroy Merlin

Anchors
IKEA, Auchan, Leroy Merlin

MEGA Dybenko

MEGA Parnas

MEGA Adygea-Kuban

MEGA Rostov-on-Don

MEGA Khimki

MEGA Teply Stan

MEGA Belaya Dacha

Opened
2006

Opened
2006

Opened
2008

Opened
2007

Opened
2004

Opened
2002

Opened
2006/2007

GLA
142,450 m2

GLA
107,000 m2

GLA
111,800 m2

GLA
112,300 m2

GLA
175,000 m2

GLA
158,000 m2

GLA
225,000 m2

Stores
200

Stores
155

Stores
156

Stores
210

Stores
221

Stores
282

Stores
320

Parking
7,700 spaces

Parking
6,150 spaces

Parking
6,000 spaces

Parking
5,700 spaces

Parking
7,460 spaces

Parking
8,780 spaces

Parking
8,750 spaces

Anchors
IKEA, Auchan, OBI

Anchors
IKEA, Auchan, OBI

Anchors
IKEA, Auchan, Leroy Merlin

Anchors
IKEA, Auchan, Leroy Merlin

Anchors
IKEA, Auchan, OBI

Anchors
IKEA, Auchan, OBI

Anchors
IKEA, Auchan, OBI

Existing centres
Future developments
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Hypermarket

Everything under
one roof
DIY

MEGA shopping centres are owned and operated by
IKEA Centres and offer the widest choice of stores
under one roof. That means that we offer the best
shopping opportunity for visitors at competitive prices.
Top retailers in MEGA shopping centres are Adidas,
Bershka, BHS, Calzedonia, ECCO, Donatto,
Intimissimi, Lady&Gentleman city, Levi’s, Mango,
Media Markt, Nike, Oysho, Pull and Bear, Quiksilver,
Reserved, Rive Gauche, Samsung, Sony, Gap,
Imaginarium, Marks & Spencer, Zara and many
others.

IKEA

Average GLA is 130,000 m2
Each MEGA brings together over
200 tenants in one place.

Our anchor tenants include the IKEA store, a
hypermarket and a DIY store.
MEGA shopping centres have a strong focus on food &
beverage and offer both upscale slow food venues and
‘boutique’ fast-food joints.
Every centre has around 7,000 parking spaces with
allocated disabled parking.

We are the perfect partner for brands entering
and expanding on the Russian market

Family fashion

Classic fashion

Electronics

Sport

Food

Entertainment

Service

High + young fashion

Other premise
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MEGA Mytischi our flagship in
Moscow

MEGA Mytischi - a place for wellbeing,
discovery and inspiration.

We are happy to present our new flagship project in
Moscow - MEGA Mytischi. This MEGA 2.0 model is
built to meet the changing needs of our customers
and tenants.
The new MEGA model is made possible by the
unique characteristics that set MEGA Mytischi apart
from the rest of the Russian retail market. MEGA
Mytischi’s 230,000 sq.m. GLA will make it the biggest
retail destination in Europe. This formidable area
can accommodate a vast array of brands – for both
budget-conscious and premium-oriented customers.
We expect around 35 mln visitors annually.

Moscow

Opening
2018
GLA
230,000 m2
Stores
ca. 300
Parking
10,000 spaces
Anchors
IKEA

IKEA Centres
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Extension projects
More space for great experience
MEGA Teply Stan
MEGA Teply stan is the first shopping center in IKEA
Centres Russia portfolio, with one of the highest sales
per m2. In 2002 we changed people’s perception on
shopping malls and became the first super-regional
shopping centre in Russia. Food-court reconstructions
is in the center of the MEGA Teply Stan future

27

MEGA Khimki
MEGA Khimki has been one of the leader on local
market during more than 10 years. To secure
the long-term leading position and support the
commercial attractiveness of our shopping center we
will upgrade, rebuild and extend it.
We will increase the quantity of stores and multicuisine restaurants. It will result in increase of
visitation, average check and dwell time in MEGA
Khimki.

development because precisely in MEGA Teply Stan
the food-court as such was initially presented.
Our new food-court concept “Tasty Boulevard” will
open already in December, 2015.

Moscow

GLA
175,000 m2 / 219,000 m2
after extension
Parking
7,460 spaces
Anchors
IKEA, Auchan, OBI
Moscow

GLA
158,000 m2 / 233,000 m2 after
extension
Parking
8,780 spaces
Anchors
IKEA, Auchan, OBI, Tasty Boulevard

MEGA Adygea-Kuban
An exciting renovation plan is underway at MEGA
Adygea-Kuban to seamlessly blend retail spaces with
nature trails, bodies of water, outdoor play areas,
and even an adventure park. At the heart of the
renovation will be a central plaza surrounded by four
distinct neighborhoods, each with its own unique
architecture and design touches. In addition, there
will be a 10,000 m2 lake for fishing, water skiing, and
many other aquatic activities.

Krasnodar

GLA
111,800 m² / 222 000 m² after
renovation
Parking
6,000 spaces
Anchors
IKEA, Auchan, Leroy Merlin
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Upgrade projects

MEGA Kazan

Creating perfect meeting places
At IKEA Centres we are all about constant renewal
and improvement. Many of our MEGA centres will
undergo a commercial upgrade within the next 5-10
years, expanding to cater for increased demand from
our consumers.

Our particular focus will be food-court redevelopment
program and commercial upgrade of the concept – all
contributing to a refreshed tenant mix and shopping
offer. You will see improvements right across our
business – all aimed at refining and perfecting the
famous MEGA customer experience.

MEGA Ekaterinburg

The most significant changes will reflect food-court
and restaurant area. The selection of restaurants and
cafes will be increased to satisfy different tastes and
to fit any budget.
In order to create an exceptional atmosphere, a
special design concept will be developed for the food

New design, inspired by simple and eco-friendly
Scandinavian style and nature of the Urals, will make
the MEGA ideal space for shopping and leisure. The
outlines of a new facade will resemble the relief of the
Ural Mountains, the gallery will be finished in natural

Ekaterinburg

GLA
102,000 m2 / 50% foodcourt
increase
Parking
5,800 spaces
Anchors
IKEA, Auchan, OBI

court and restaurant areas. Democratic design in the
Scandinavian style, natural landscaping and unusual
lighting, changing depending on time of day, – all
these become an integral part of the commercial
upgrade. The façades, entrances and interiors will be
fully renovated, creating the ideal space for shoppers
and retailers.

colors. Mostly food court and restaurants zone will be
changed, as well as interior design. As a result there
will be created a unique space, blending food-court,
cafes, restaurants and areas for fun and leisure.

Kazan

GLA
91,900 m2 / 5,800 m2 new
foodcourt
Parking
5,570 spaces
Anchors
IKEA, Auchan, OBI
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Khimki Business Park

Your LAUNCH PAD
in Russia
Look and see trips

Open house: meet our 600 tenants

To understand Russia we invite you to the look & see
trip. It’s a great opportunity to see the beauty of the
country and experience lifestyle of Russians, learn
more about potential competitors and target audience.
You will meet Ikea Centres Russia management and
will be guided to the shopping centres. We have
already launched the program and in 2015 we had
some potential partners visiting us.

Also you are welcome to participate in one of the
largest annual retail forum - together with 600
representatives of leading retailers. You will find
out experience of the retailers already presented
in Russia. Meet representatives of 14 Megas and
company head office, learn more about the local
market trends, company’s business goals and plans.

Market knowledge
We will be glad to share with you our knowledge
on doing successful business in Russia. Purchasing
behavior, custom procedures or categories’ target
audience overviews – we know it all. We have number
of contacts with key franchisees and well-established
suppliers who could be very helpful in settling your
business in Russia.

Advertising support
As a part of informational support we offer a
«welcome package» in each of Mega shopping
centre and provide new openings with out-of-home
advertisement.

Support with office space
As the owner of a business centre IKEA Centres
Russia is ready to provide fully equipped temporary
office spaces and other office assistance depending
on your needs. You can concentrate on your business
and we will help you to take care of the administrative
routines.

Open house 2015
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Contacts
We at IKEA Centres Russia are here to support people,
businesses and brands that are ready to join Russia’s
dynamic retail sector.
If you want to play a part in our success story, please
get in touch.
Svetlana Burzyantseva
Head of Leasing
Department

IKEA Centres Russia
+7 495 221 33 11
info.leasing.ru@ikea.com
www.ikeascr.com

Arnoud Bakker
Head of Lease Group

Svetlana Kholodnaya
Senior Leasing Advisor

Maria Fadina
New Brands Team

Olga Kasimova
Destinations Team
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Join our retail journey
IKEA Centres Russia
+7 495 221 33 11
info.leasing.ru@ikea.com
www.ikeascr.com

